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As the Canadian Securities Administrators (CSA), 
our members work tirelessly to protect investors 
and the integrity of Canada’s capital markets. 
 
Critical to our work are the education initiatives 
launched in support of our mission of informing 
and protecting Canadian investors to ensure that 
Canadians of all ages and backgrounds have the 
materials they need to make informed investing 
decisions. This would not be possible without 
the efforts of our members and their creative, 
inspired educational campaigns. 

This report highlights the work of CSA member 
jurisdictions to provide Canadians with the right 
tools and information. 

The COVID-19 pandemic and its effects on all Canadians is an unprecedented historical event. 
The CSA and its members demonstrated our ability to develop innovative investor education 
initiatives during this unique and challenging time. As you’ll see in this report, we moved 
quickly and collectively to make Canadians aware of potential fraudulent investment schemes 
and to exercise caution when making financial decisions during economic uncertainty.  

CSA members and their teams are as diverse as the Canadian investor landscape. The report 
highlights how CSA members continue to respond to their jurisdictions’ unique needs with 
investor education initiatives that resonate strongly within their province or territory. The 
report also demonstrates how the CSA and its members continue to work collaboratively to 
deliver important investor education messages to all Canadian investors.  

As we move forward, the CSA and its members remain committed to providing Canadians 
with timely and important information through our investor education work. With each 
campaign, each enforcement action and each policy initiative, we continue to aim to better 
inform, educate and protect Canadian investors.

MESSAGE FROM LOUIS MORISSET

Louis Morisset 
Chair, Canadian Securities Administrators
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This is a report produced by the CSA Investor 
Education Committee (IEC). The report highlights  
the IEC’s educational initiatives, as well as those 
specific to each member jurisdiction. 

The CSA IEC is comprised of representatives from  
the provincial and territorial securities regulators. 

Our vision is that Canadians understand their role  
in, and are aware of, the impact of their financial 
decisions on their future. 

The CSA wants Canadians to know they can turn to 
their securities regulator for unbiased information to 
help them make informed investment decisions. To 
meet this goal, members work together to develop 
accessible investor education and fraud prevention 
resources to raise awareness of current investing  
topics and investor-related policy. 

The CSA IEC provides access to objective  
investment information and helps consumers  
make informed investment decisions.
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ACTIVE MEMBERS/JURISDICTIONS
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Ilana Kelemen

Ken Gracey (Chair) and Malka Aujla

NAME / LAST NAME

James MacTavish and Jillian Schaal

Shannon McMillan

Canadian Securities Administrators

British Columbia Securities Commission

ORGANIZATION

Alberta Securities Commission

Financial and Consumer Affairs Authority of Saskatchewan

Ainsley Cunningham and Jason Booth

Tyler Fleming, Raj Balasubramanian,  
Lina Creta and Justin Leung-Yinko

Erin King

Camille Beaudoin and Michel Gariépy

Manitoba Securities Commission

Ontario Securities Commission

Financial and Consumer Services Commission, New Brunswick

Autorité des marchés financiers (Québec)

Curtis Toombs

David Harrison

The Prince Edward Island Office of the Superintendent of Securities

Nova Scotia Securities Commission

Rhonda Horte

Jeff Mason

Reggie Hynes

Shmaila Nosheen

Office of the Yukon Superintendent of Securities

Office of the Superintendent of Securities, Nunavut

The Office of the Superintendent of Securities, Newfoundland and Labrador

The Office of the Northwest Territories Superintendent of Securities
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The CSA’s IEC continues to develop national, bilingual campaigns to inform and educate 
Canadian investors.  

After running two campaigns during Investor Education Month in October 2019, the 
Committee developed a new strategic framework for future campaigns. This new “always on” 
approach to campaign development rolled out in February 2019, with new organic content 
and refreshed branding. The new approach also allowed the IEC to transition quickly from a 
Fraud Prevention Month campaign to a campaign that highlighted the dangers of investment 
fraud during the COVID-19 pandemic. 

The Committee ran both organic and paid digital campaigns this summer and fall. We will also 
conduct the 2020 CSA Investor Index research this year, the results of which will also be used 
to develop future campaigns and investor resources.  

If new investor threats or trends come into play during this period, like COVID-19 did in  
March, the Committee can use its “always on” approach to deliver this important information 
to investors.

AN ‘ALWAYS ON’ CAMPAIGN APPROACH

GROWING AWARENESS THROUGH 
THE SUMMER AND FALL 2020



In mid-March 2020, provinces began to issue health orders to slow down the spread of 
COVID-19, a novel coronavirus that resulted in a global pandemic. These unprecedented 
orders resulted in millions of Canadians being laid off or sent home to work remotely, causing 
economic uncertainty and stock market volatility.   

Almost immediately, securities regulators across the country saw a rise in suspicious 
investment-related activity. On March 19, 2020, the CSA and its member jurisdictions issued a 
news release warning Canadians about companies claiming to have products or services that 
would prevent, detect or cure COVID-19.  

The CSA IEC immediately pivoted from its Fraud Prevention Month campaign to one that 
focused on warning investors about possible COVID-19 investment scams. Digital ads on 
Facebook and LinkedIn warned people to be on the lookout for scams.

A new page titled COVID-19 & Investment Fraud was published to the Investor Tools section 
of the CSA website. A PDF was also created and emailed to CSA stakeholders to share this 
important information with their networks.  

The Committee also supported the CSA’s update to investors by contributing to the 
development of the news release and the COVID-19 Information Hub. 

COVID-19 CAMPAIGN AIMS TO STOP 
THE SPREAD OF INVESTMENT SCAMS

The Facebook ads reached  
1.04 million Canadians garnering 
28,000+ clicks to the website as 
well as 345 post reactions and 
shares. The LinkedIn campaign 
reached 476,000+ Canadians 
garnering 3,400+ clicks to the 
news release, 723 post reactions, 
25 comments and 107 shares.
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https://www.securities-administrators.ca/aboutcsa.aspx?id=1908
https://www.securities-administrators.ca/aboutcsa.aspx?id=1885
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In June, the Committee focused its efforts on raising 
awareness among Canadians about elder financial 
abuse. This type of abuse is the most common type of 
elder abuse. It can be difficult to spot because it takes 
many forms: from being asked to hand over cash or 
valuables for alleged debts and “too good to be true” 
investment opportunities to being pressured to invest 
one’s money.  

To bring attention to this serious issue, the Committee 
developed a new Stop Elder Financial Abuse 
webpage. The page encourages people to educate 
themselves about elder financial abuse and support 
those who may be a victim. It highlights common 
investment scams that target older Canadians, and 
gives people information on how to help protect older 
adults. The page also gives helpful advice on how and 
where to report investment fraud.  

To support the new page, the Committee ran a digital 
campaign on Facebook that asked people to reach 
out to the older adults in their life. The campaign 
started on June 15, which is World Elder Abuse 
Awareness Day. The three campaign ads generated 
much interest and engagement across the country.

WORLD ELDER ABUSE 
AWARENESS DAY CAMPAIGN: 
ENCOURAGING IMPORTANT  
CONVERSATIONS

The Facebook campaign reached 773,000+ 
Canadians resulting in 11,700+ clicks to the 
website, as well as 828 post shares, 769 post 
reactions and 81 comments.

https://www.securities-administrators.ca/ElderFinancialAbuse.aspx


BUILDING CAPACITY BY EXPANDING NETWORKS,  
SHARING IDEAS AND IMPROVING INVESTOR 
EDUCATION

Ken Gracey (BC)

Tyler Fleming (ON)

NAME / LAST NAME

Raj Balasubramanian (ON)

Camille Beaudoin (QB)

NASAA Alerts and Advisories Project Group
CCEL Inclusive Investing Project

Committee on Retail Investors (C8), IOSCO
Financial Literacy Action Group (FLAG)

Fraud Prevention Forum
Toronto Seniors Strategy Accountability Table

ORGANIZATION

Bringing an Awareness of Senior Safety Issues to the Community (BASSIC)
Peel Elder Abuse Prevention Network

Committee on Retail Investor (C8), IOSCO
Canadian National Steering Committee on Financial Literacy

Réseau Québécois des spécialistes en éducation financière

Michel Gariépy (QB)

Erin King (NB)

Comité des aînés issus des communautés culturelles et anglophones

Competition Bureau of Canada’s Fraud Prevention Forum
Natural Catastrophes and Consumer Awareness Working Group, CCIR

Financial Education Network of New Brunswick
FCNB Senior’s Initiative Committee

NASAA Alerts and Advisories Project Group
NASAA Digital Media Tools & Resource Project Group

Beyond the CSA, IEC members take active roles in regional, national and international 
committees as part of the mandate to improve investor education in Canada. International 
organizations include the North American Securities Administrators Association (NASAA), 
the oldest international organization devoted to investor protection; and the International 
Organization of Securities Commissions (IOSCO), a global association of 115 securities 
regulators, which develops, implements and promotes adherence to internationally  
recognized standards for securities regulation. Both NASAA and IOSCO facilitate investor 
education-related committees and project groups to work on topical issues. 

IEC members advise national organizations, including the Competition Bureau of Canada, 
Canadian Council of Insurance Regulators (CCIR), Canadian Centre for Elder Law (CCEL)  
as well as many regional initiatives and organizations. 

CSA IEC members appointed to regional, national and international investor education 
committees and project groups in 2019/2020:
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Around 140 registrants, licensees and industry professionals from across New Brunswick 
attended an event organized by the Financial and Consumer Services Commission (FCNB)  
to strengthen consumer and investor protection in New Brunswick.

The event, held in Fredericton in June 2019, provided break-out sessions and panel  
discussions with leading experts in the fields of senior financial abuse prevention, consumer 
trust, consumer advocacy, estate planning, cybersecurity, fintech and more from across 
Canada and the United States. 

It also provided a forum for delegates to exchange ideas on key consumer and investor issues 
in today’s evolving financial marketplaces and to learn more about FCNB and its educational 
efforts across the province. 

Personal finance educator, author and 
media personality Kelley Keehn was the 
keynote speaker. Keehn spoke on financial 
fraud, its impact and how businesses can 
protect themselves and their clients from 
cyber-crime, identity theft, investment 
scams data breaches and other types  
of fraud.

The event not only served to deliver 
on our mandate to provide programs 
that regulate, educate and protect New 
Brunswickers. It also helped to foster a 
stronger relationship between FCNB  
and our regulated sectors. 

PROTECTING NEW BRUNSWICK INVESTORS

About 140 delegates attended FCNB’s 
consumer protection conference in  
June 2019 on “Setting High Standards 
for Consumer and Investor Protection.” 
Personal finance educator Kelley Keehn 
was the keynote speaker.

Kelley Keehn, personal finance educator

INVESTOR EDUCATION IN CANADA 2020



An FCNB Facebook post targeting millennials to encourage them to think about investing for the future

13Investor Education Month 

Appealing to millennials’ yearning for yesteryear, FCNB launched a campaign in October that 
urged them to think of their financial future.

Social media ads and posts during Investor Education Month featured images of CD 
walkmans, boomboxes and VHS cassettes with messages like: “Rewinding took forever. 
Deciding to invest shouldn’t.” 

Studies have shown that millennials are hesitant to invest their money because of high 
debt, low income levels and the prioritization of saving over investing. Coupled with the 
cautious attitudes shaped by the 2008 financial crisis, these factors have contributed to low 
investment levels among Canadian millennials compared with their older counterparts. 

The campaign, which harkened back to nineties nostalgia, focused on four weekly themes: 
fear of investing, working with a financial adviser, compound interest and robo-advisers. It 
encouraged millennials to think about investing now – even in small amounts -- when time is 
on their side for their savings to grow through compounding interest.  

As part of the campaign, FCNB developed a website guide, posted video questions from 
millennials on Instagram and conducted a social media poll on investing. The campaign 
also included an event on the campus of St. Thomas University in Fredericton, offering free 
coffee to more than 400 students and staff who wanted to know more about investing. 
Six additional presentations were also delivered in the ensuing weeks at college campuses 
throughout the province.

INVESTOR EDUCATION IN CANADA 2020



New FCNB website

New Website Launched 

FCNB launched its newly designed website in 
March aimed to make it easier for consumers 
and its regulated sectors to find information on 
how to safely and effectively participate in New 
Brunswick’s regulated financial markets. 

The website provides New Brunswickers with 
unbiased and easy-to-understand information  
in the financial and consumer services sectors 
we regulate and on accessing capital, investing and personal finances, like budgeting, pensions 
and retirement.  

The website also provides searchable databases for regulator decisions and securities 
regulatory instruments. 

Protecting New Brunswickers During COVID-19  

As with any major event, fraudsters quickly found ways to exploit the COVID-19 pandemic.  
In turn, FCNB was responsive by forming an internal fraud prevention messaging task force to 
monitor for new scams and alert New Brunswickers on ways to protect themselves. A new page, 
COVID-19 Fraud, was added to our website listing all of the latest COVID-19 related scams, and 
posts were shared on our social media platforms. Radio and television campaigns to warn New 
Brunswickers of COVID-19 scams aired during April and May and guides on protecting seniors 
from fraud and financial abuse during the pandemic and navigating your financial wellness 
through the crisis were posted on the website and shared through social media.

14
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15Seniors Outreach 

FCNB kicked off a year-long campaign as part  
of World Elder Abuse Awareness Day on June 15, 
2020 to raise awareness about senior financial 
abuse. The campaign aligned with the efforts  
of FCNB’s seniors initiative to improve detection, 
prevention and response to senior financial abuse 
in New Brunswick. 

Using social media, videos, posters and ads, the 
campaign encouraged New Brunswickers to have 
conversations about money and estate planning 
with their friends and family as a way to protect 
themselves and older New Brunswickers against 
financial abuse and fraud. 

Throughout the campaign, FCNB delivered  
37 senior presentations across the province, 
reaching 1,386 seniors and family members –  
a 141% increase over the year before.  

In August 2019, FCNB organized a seminar for 
police agencies and social workers on deterring 
theft by power of attorney.  

In addition to these initiatives, FCNB continued  
its consumer and investor protection and outreach 
through presentations to classrooms, community 
events, senior groups and workplaces throughout 
the province. This year, FCNB saw the number 
of presentations increase by 18% and its overall 
attendance at presentations increase 35% over  
last year. 

INVESTOR EDUCATION IN CANADA 2020

FCNB created a poster it distributed at 
senior wellness fairs, community groups and 
nursing homes to raise awareness on frauds 
targeting seniors



The Ontario Securities Commission (OSC) broadened 
its investor education tools and resources during 
the year to support investors in today’s complex 
investing environment. The OSC’s consumer website 
GetSmarterAboutMoney.ca is one of Canada’s 
most visited financial literacy websites and provides 
hundreds of free tools and resources for people to 
help them get smarter about money. It, along with 
other educational resources such as the digital 
question and answer website Re: Investing, had  
5.8 million visits in 2019-2020. 

The OSC created two new online video series to 
strengthen investor knowledge on investing and 
fraud prevention. The videos are available on 
GetSmarterAboutMoney.ca and YouTube.

Financial Literacy 101 Series

This video series provides short, clear explanations 
of fundamental investing concepts and topics that 
are essential for beginner investors. In combination 
with intuitive animations and graphics, the Financial 
Literacy 101 series provides an accessible way for 
investors to learn about managing their finances  
and investments. 

Each video is a few minutes in length and dedicated 
to a key topic such as mutual funds, Registered 
Retirement Savings Accounts (RRSP) and Tax-Free 
Savings Accounts (TFSA). The OSC will continue to 
expand the video series to cover important topics to 
help investors make informed financial decisions. 

INVESTOR EDUCATION  
VIDEO SERIES

Mutual Funds 101 video

GetSmarterAboutMoney.ca

Re: Investing

GetSmarterAboutMoney.ca YouTube channel

16
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https://www.getsmarteraboutmoney.ca/
https://www.getsmarterreinvesting.ca/
https://www.youtube.com/GetSmarterAboutMoney
https://www.youtube.com/watch?v=IBe7Rw0Fe3A&list=PLlgAFt_J-gikpMtc1jQBD1TyPLcw-mLbQ


COVID-19 Fraud Alert Series

Many Ontarians and their families continue 
to face financial stress and uncertainty. 
Unfortunately, fraudsters have exploited the 
situation by targeting people with COVID-19-
related scams. 

The COVID-19 Fraud Alert Series provides timely 
information to investors on how to protect

themselves from the latest scams including pump-and-dump and quick high-return schemes. 
The OSC, in partnership with law enforcement and other securities regulators, continue to 
monitor and investigate possible investment scams affecting investors and the public.

COVID-19 Fraud Alert Series 

17
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The British Columbia Securities Commission (BCSC) 
targeted millennials with a video-based resource on 
the basics of investing.

The Get Started with Investing resource is an online 
video resource incorporated into InvestRight.org, 
the BCSC’s investor education website. It’s a free 
resource designed to teach the basic principles of 
investing, and consists of 11 videos accompanied 
by related information and tools. Each video and 
its accompanying material take approximately five 
minutes to complete. 

BCSC research shows that, despite saving more 
than past generations, millennials are not investing 
those savings. They recognize the importance of 
investing, but they have low levels of familiarity and 
investment literacy, and are unsure of where to find 
more investing information. The BCSC saw this as 
an opportunity to create a resource that provides 
trusted and unbiased information on investing to 
help equip millennials with the knowledge they  
need to start their investing journeys. 

The Get Started with Investing resource launched 
during Investor Education Month 2019 with a digital 
campaign and media outreach component.

As part of its outreach efforts in 2020, the  
BCSC started raising awareness about Get Started 
with Investing by reaching out to learning-based 
organizations, such as libraries, so they could share 
the resource with their online audience.

Get Started with Investing resource

Get Started with Investing introductory video

BC MILLENNIALS 
LEARN HOW TO GET 
STARTED WITH INVESTING

18
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https://www.investright.org/get-started-with-investing/
https://www.investright.org/
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Launched in early 2019 by the Manitoba Financial 
Services Agency (MFSA), the MoneySmart Manitoba 
initiative is an unbiased source of financial information 
tailored to the needs of organizations, individuals and 
families in Manitoba. 

On March 8, MoneySmart Manitoba celebrated 
International Women’s Day with a free financial 
literacy event to recognize and celebrate the social, 
economic, cultural and political achievements of 
women and focused on the idea that financial  
literacy leads to financial empowerment.  

The event was held at McNally Robinson Booksellers, 
Canada’s largest independent bookstore. Authors 
Ardelle Harrison and Leslie McCormick shared money 
management wisdom from their new book, Bank on 

Yourself: Why Every Woman Should Plan Financially 

to Be Single, Even If She’s Not, followed by a Q&A 
session. The event was a great opportunity to address 
the specific financial challenges, struggles and 
experiences of women.

The event attracted 120+  guests, who received a  
free copy of Harrison and McCormick’s book, as well 
as an information package of financial education and 
planning materials.

INTERNATIONAL WOMEN’S  
DAY EVENT IN WINNIPEG  
ENCOURAGES WOMEN TO  
‘BANK ON THEMSELVES’

Social media images for the  
IWD Financial Literacy event

Staff and participants with Career Trek’s M 
Program with Leslie McCormick (upper left)  
and Ardelle Harrison (centre), along with CJOB’s 
Julie Buckingham (far left) and Richard Cloutier



“I just wanted to thank you again for including me 
in an AMAZING event to celebrate International 
Women’s Day. I’m very excited about starting 
some new plans for myself!” 

- IWD Event Attendee

Creating this opportunity for Manitobans to learn about financial literacy matters and the role 
that finances plays out in our lives would not have been possible without the commitment of 
strong community partners. Newscasters Julie Buckingham and Richard Cloutier of Manitoba’s 
top news radio station CJOB 680 volunteered as MCs, while McNally provided invaluable 
assistance in planning, promoting and hosting the event. 

Special guests from Career Trek, a not-for-profit organization providing education and 
career development programming for young people, underlined the importance of financial 
literacy’s connection to financial empowerment for women. Career Trek’s ‘M Program’ assists 
young mothers, currently attending high school, develop the confidence, employability skills, 
education and career goals to build a better life for themselves and their families. Part of the 
M Program focuses on financial literacy topics such as budgeting and saving for their own 
and their child’s post-secondary education. Harrison and McCormick took additional time 
before and after the event to speak directly with Career Trek staff and program participants, 
answering their in-depth questions and sharing experiences.

“Being a part of this on International Women’s Day is a great fit,” said Yvanne Dandan,  
Career Trek, Program Manager, Youth Initiatives. “Women helping women to learn more  
about achieving financial independence and managing money—that’s certainly something 
worth celebrating.” 

Following the event, MoneySmart further engaged with Manitobans on the topics and ideas 
brought forward by podcasting the event and sharing it with 500+ people and organizations 
around the province.

moneysmartmanitoba.ca

@MoneySmartMB

YouTube

facebook.com/moneysmartmanitoba
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https://www.moneysmartmanitoba.ca/wp-content/uploads/2020/04/MoneySmart-Manitoba-Podcast-March-2020.mp3
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The Autorité des marchés financiers (AMF) was reactive and agile with various initiatives  
for a timely response to current events.

Québec’s Financial Education Strategy

In accordance to the Québec Financial Education Strategy, the AMF kept encouraging  
and helping Québec consumers to become more vigilant in their financial habits and when 
making investment decisions. 

The AMF kept on reaching out to teachers with such initiatives as:

QUÉBEC’S ONGOING ACTIVITIES AND  
PROACTIVENESS IN TURBULENT TIMES

To raise awareness of the importance of cross-checking information and 
sources, particularly those available on the web and social media, the AMF 
developed the 9 Questions for evaluating a website tool to help students 
choose trustworthy and reliable websites to make informed financial decisions. 

• The creation of a teacher’s zone on the AMF website with resources and activities   
   for teaching financial education and personal finances to elementary and secondary  
   schools and college students, including new tools such as videos and checklists   
   to evaluate a website.
• The fourth edition of the Talking money in class! contest for teachers at all educational  
   levels, which features educational tools developed by the AMF and its partners. The  
   contest drew registration from 206 teachers, who delivered educational activities   
   to 10,561 students.

The conference Personal Finances: Avoid the Pitfalls! aims to help College of General and 
Vocation Education students to steer from the different traps in which they could fall while 
managing their personal finances, especially slipping into the spiral of credit and indebtedness. 
Other potential traps are also covered:

Six conferences were offered.

• Using the Internet to manage their finances and investing without asking any questions. 
• Falling into the trap of scammers offering investments that are too good to be true.

https://lautorite.qc.ca/fileadmin/lautorite/education-financiere/strategie-education-financiere-2019_an.pdf
https://lautorite.qc.ca/fileadmin/tesaffaires/Programme_d_education_financiere/9-questions-for-evaluating-website.pdf
https://lautorite.qc.ca/fileadmin/tesaffaires/Programme_d_education_financiere/9-questions-for-evaluating-website.pdf
https://lautorite.qc.ca/en/general-public/tes-affaires/teacher-zone/


DRIVING AFFINITY FRAUD AWARENESS  
ACROSS RURAL ALBERTA
Reaching Albertans in Their Communities

In addition to continuing its “Spot the Odd” fraud recognition campaign in 2019, the Alberta 
Securities Commission (ASC) developed and launched a comprehensive rural campaign in 
response to issues related to affinity fraud that were identified by its enforcement team. 
Affinity fraud takes advantage of the trust, relationships and friendships that exist among 
people within social clubs, professional groups, religious organizations or ethnic communities.

All of the activities drew audiences to a new affinity fraud landing page on CheckFirst.ca. 
Overall, the campaign garnered substantial reach, including several media articles, 20,000 
video views and a total of 1.4 million impressions.

In partnership with their enforcement team, the 
ASC embarked upon a targeted communication 
program to educate people about affinity 
fraud. The program reached across Alberta, and 
was particularly focused on rural centres. The 
messages highlighted the signs and symptoms 
of affinity fraud and provided additional 
resources to utilize when considering and 
researching any money-making opportunity 
properly. The campaign also encouraged 
Albertans to always check the registration of 
any individual or firm offering an investment 
and to review if any disciplinary action had 
been taken before becoming involved in any 
investment opportunity.

The ASC connected directly with local 
community centres, towns and crime watch 
groups and participated in newspaper stories, 
shared videos in over 80 rural Tim Hortons’ 
restaurants, targeted social media ads and 
posts and advertised in targeted rural centres. CheckFirst rural campaign ad

22
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http://www.checkfirst.ca/friendfraud/
https://checkfirst.ca/


InvestingFundmentals.ca is a new interactive 
microsite dedicated to explaining the eight investing 
fundamentals to beginner investors.  

Investing can feel complex for many people. In 
addition to unfamiliar terms and concepts, many 
investors might not know where to start. To help 
investors understand their investing options and how 
to begin to build for their financial future, the OSC 
launched InvestingFundamentals.ca. 

The new microsite is designed to offer beginner 
investors an intuitive, user-friendly experience with a 
scroll-based design alongside captivating animations. 
Investors can learn about investing when and where 
they feel comfortable. Whether they’re waiting 
to catch the bus, sitting in class before a lecture 
or relaxing at home, InvestingFundamentals.ca. is 
optimized to work on all devices and screen sizes.  

InvestingFundamentals.ca

INVESTINGFUNDAMENTALS.CA   
FOR BEGINNER INVESTORS

INVESTOR EDUCATION IN CANADA 2020
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24INVESTOR PROTECTION 
AND FINANCIAL LITERACY  
IN SASKATCHEWAN
Last year, the Financial and Consumers Affairs 
Authority (FCAA) focused its efforts on various 
projects to enhance investor protection and 
literacy in the province. Beyond providing  
practical tips, the FCAA warned investors about 
scams and non-registered entities, put money 
back in the pockets of investors, reviewed 
Saskatchewan’s new financial literacy school 
curriculum and worked on the development  
of legislation that will protect investors who are 
seeking financial planning assistance or advice.

Used Social Media to Educate and Warn Investors 
About Scams and Non-Registered Entities

With the rise of COVID-19, FCAA staff began 
working from home as a preventative measure 
while still performing core activities such as 
investor protection. The FCAA continually 
monitored the marketplace for COVID-19 scams  
as fraudsters started to use the pandemic and  
the state of the economy as scare tactics to  
prey on investors.  

Fraudsters were not just taking advantage of  
the pandemic; they were also taking advantage  
of Saskatchewan residents who had previously lost 
money in a fraudulent situation. The FCAA warned 
investors about a recovery pitch scam and a 
victim list scam that were present in the province. 
Fraudsters re-victimized investors by targeting 
them and making claims that they could recover  
all or some of the funds lost in a previous scheme. 

Facebook post for recovery pitch scam 
and victim list scam



The FCAA also warned the public about six companies and individuals who were attempting 
to sell or offer investment advice regarding securities or derivatives in Saskatchewan but 
were not registered to do so.

By using social media to educate and warn investors about scams and non-registered 
entities, the FCAA reached over 136,000 Saskatchewan citizens on Facebook and 24,000  
on Twitter.  

Put Money Back in the Pockets of Investors

In June 2019, the FCAA approved a settlement with an overseas business that admitted  
to violating securities laws through the use of its online trading platform. In the agreement, 
the business agreed to make all Saskatchewan investors whole and paid more than $140,000 
to investors. 
 
Focused on Youth Financial Literacy

Building a financial foundation in our youth will give them the knowledge, skills and 
confidence to make informed financial decisions in the future. With this in view, the FCAA 
reviewed and provided input on Saskatchewan’s draft financial literacy curriculum, which 
will be taught to Grade 11 and 12 students as an elective. The curriculum highlights important 
topics such as budgeting, financial advice, stock markets, investments and scams. 
 
Developed Financial Planner and Financial Advisor Legislation

To protect the interests of investors, the FCAA in partnership with Saskatchewan’s Ministry  
of Justice and Attorney General developed legislation to regulate the use of the titles 
“financial planner” and “financial advisor”. Saskatchewan citizens expect that individuals 
using a title of “financial planner” or “financial advisor” will have the knowledge and 
proficiency required to carry out the activities. 

The FCAA continues to look for new ideas and leverage content to make sure investors are 
protected. For more information about Saskatchewan investor protection, visit fcaa.gov.sk.ca.
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InvestRight.org homepage banner during Fraud Prevention Month

RAISING AWARENESS OF AFFINITY FRAUD IN BC
During Fraud Prevention Month 2020, the 
BCSC set out to raise awareness of investment 
fraud and how to recognize, reject and report 
it. It aimed to teach – or remind – British 
Columbians about the fraud warning signs, 
with a focus on the concept of affinity fraud 
(the “Trust Trap”). The campaign had an 
increased focus on millennials and directed to 
an updated landing page on InvestRight.org. 
The BCSC connected with British Columbians 
using a variety of media channels: TV, web, 
social media, radio (including Mandarin, 
Cantonese and Punjabi), billboards, transit 
shelters, podcasts and InvestRight.org. The 
campaign encouraged British Columbians  
to contact the BCSC if they have a concern 
about investment fraud. 

To support the campaign, the BCSC surveyed 
more than 800 British Columbians to measure 
their vulnerability to affinity fraud. Overall, 
people were more willing to consider an offer 
if it came from a friend or family member: 
29 per cent said it was “worth looking into,” 
compared with 20 per cent if the offer came 
from someone at a social event. The most 
vulnerability was found among millennials: 

47 per cent of them would consider such an  
offer from a friend or relative.

The BCSC also put the Fraud Warning Signs  
in the spotlight with five new videos. Each  
video highlights a fraud warning sign using  
a scenario based on a real investment fraud  
case investigated by the BCSC.

During the COVID-19 pandemic, the BCSC  
was declared an essential service, and  
continued its work to protect investors  
and the integrity of the investment markets.

The BCSC created a webpage on InvestRight.org 
to help keep British Columbians updated with the 
information they need to know about investing 
and the investment markets during the pandemic. 

The webpage highlights important information  
for investors and potential investors, during  
the COVID-19 pandemic, including: 

• BCSC Video Investor Alerts about COVID-19
• BCSC InvestRight fraud awareness resources
• Investing-related articles about COVID-19

INVESTOR EDUCATION IN CANADA 2020
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https://www.investright.org/fraud-prevention/
https://www.investright.org/fraud-awareness/avoid-investment-fraud/fraud-warning-signs/
https://www.investright.org/covid-19/


The AMF increased collaborative efforts to raise awareness, particularly in October, which is 
Financial Planning for Retirement Month and Investor Education Month; and during World 
Investor Week (WIW), an initiative of IOSCO also held in October. The AMF is an active WIW 
contributor, being in charge of the development of the Social Media Plan and as co-national 
coordinator for Canada, along with the OSC. 

Also, as part of its involvement on the IOSCO’s Retail Investor Committee, the AMF is co-
chairing a work team on Complaint Handling & Redress System for Retail Investors.  

The report is set to be published in September 2020 and will summarize survey responses 
from the 49 participating jurisdictions worldwide on the handling of retail investor 
complaints by financial service providers and securities regulators, through alternative 
dispute resolution and by way of judicial remedies.  

The AMF partnered with the Ministère de l’immigration, de la francisation et de l’intégration 
to offer one-hour Personal Finance in Québec conferences to new immigrants attending 
French classes. The conference covers financial institutions, banking accounts, credit cards 
(advantages and pitfalls), credit report, basics of investments (risk and return), RRSPs and 
TFSAs. Five conferences were given to 150 immigrants.

New content on life insurance was posted  
on the AMF website and significant updates 
were made to the Red-flagging financial fraud 
brochure. 

INTERNATIONAL ACTIVITIES

Red-flagging financial fraud brochure

27

INVESTOR EDUCATION IN CANADA 2020

https://www.worldinvestorweek.org/
https://www.worldinvestorweek.org/
https://lautorite.qc.ca/en/general-public/insurance/life-insurance/
https://lautorite.qc.ca/fileadmin/lautorite/grand_public/publications/consommateurs/prevention-fraude/soyez-a-votre-affaire_an.pdf
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The Investor Office sets the strategic direction and 
leads the OSC’s efforts in investor engagement, 
education, outreach and research. The Investor 
Office also has a policy function, plays a key role 
in the oversight of the Ombudsman for Banking 
Services and Investments, and provides leadership 
at the OSC in the area of behavioural insights and 
improving the investor experience. 

The OSC released a research study, Improving 
Fee Disclosure Through Behavioural Insights, 
which identified behaviourally-informed ways to 
improve how investment fees are communicated 
to investors by their registered dealers, advisers 
and their registered representatives. The study 
helped further the OSC’s goal to identify practical 
applications of behavioural insights that could 
lead to better investor experiences and market 
participant outcomes. 

The OSC also conducted a survey, Financial 
Literacy: A Foundation of the Investor 
Experience, to better understand investor 
knowledge of key topics including diversification, 
inflation and interest. Preliminary results from the 
survey revealed that 34% of Canadians have high 
financial literacy and 24% of investors may be 
overconfident in their knowledge.

Improving Fee Disclosure Through  
Behavioural Insights research study

Financial Literacy: A Foundation  
of the Investor Experience research study

INVESTOR RESEARCH AT    
THE OSC’S INVESTOR OFFICE

https://www.getsmarteraboutmoney.ca/resources/publications/research/improving-fee-disclosure-through-behavioural-insights/
https://www.getsmarteraboutmoney.ca/resources/publications/research/improving-fee-disclosure-through-behavioural-insights/
https://www.getsmarteraboutmoney.ca/resources/publications/research/financial-literacy-a-foundation-of-the-investor-experience/
https://www.getsmarteraboutmoney.ca/resources/publications/research/financial-literacy-a-foundation-of-the-investor-experience/
https://www.getsmarteraboutmoney.ca/resources/publications/research/financial-literacy-a-foundation-of-the-investor-experience/


The Nova Scotia Securities Commission’s (NSSC) Student Connections program became 
a traveling road show in 2019-2020. The program visited more schools and talked to more 
students than ever before. The program, launched in 2017, connects the NSSC investor 
education office with high schools, universities and colleges across the province. The aim  
of the program is to reach young people before they begin investing and instill in them some 
basic knowledge to help them avoid mistakes and fraud that many investors fall into. The 
program can also provide more in-depth information on securities regulation and investing  
to finance classes and business classes made up of students that may one day be employed 
in the investment industry. 

Many kilometres were put on the investor education mobile this year, visiting schools all 
over the province. This included running the full gamut of the Halifax university circuit with 
stops at Dalhousie University, Saint Mary’s University, Mount Saint Vincent University and 
the Nova Scotia College of Art and Design. The program delivered several presentations to 
high school students on basic and intermediate investing topics, including stops at Prince 
Andrew High School in Dartmouth and Charles P. Allen High School in Bedford. The program 
also continued its long-standing relationship with the Nova Scotia Community College Ivany 
Campus, as students from the financial specialization section of its business school visited 
the Commission offices.

NOVA SCOTIA SECURITIES COMMISSION 
CONNECTS WITH STUDENTS AND YOUNG  
ADULTS ON INVESTING
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Young Investors Series Part One:  
What is Investing?

Young Investors Series Part Two: 
Why Should I Invest?

Question of the week: 
How do I get started with investing?
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30This year’s big road trips for the program included 
heading all the way to Sydney to talk to students 
and professors from Cape Breton University’s 
Shannon School of Business, and venturing to 
Wolfville to discuss securities regulation and 
derivatives with students and professors from 
Acadia University’s F.C. Manning School of Business.  

Throughout the 2019-2020 school year, NSSC 
employees delivered more than 20 presentations to 
Nova Scotia high schools, colleges and universities 
and met with over 600 Nova Scotia students while 
putting more than 1,100 kilometers on the investor 
education mobile.  

In conjunction with the launch of this year’s  
Student Connections program, the Commission  
also launched a new Investing Information for 
Young Investor page on the Commission website –  
nssc.novascotia.ca/younginvestors. This new page 
is aimed at young investors just getting started on 
or looking to get started on their investing journey. 
The webpage starts with the basics with videos and 
blog posts on “What is investing?,” “Why Should I 
Invest?” and “How do I get started with investing?” 
There are also sections on basic investments, 
cryptocurrency and initial coin offerings, advisers 
and robo-advisers and RRSPs and TFSAs. The 
site also includes information on saving for post-
secondary education with a close look at Registered 
Education Savings Plans (RESP), and includes our 
short video “All About RESPs.”

https://nssc.novascotia.ca/younginvestors
https://www.youtube.com/watch?v=BUNZ_ESeJs4&feature=youtu.be
https://www.youtube.com/watch?v=BlUQy6LxZ0Q&feature=youtu.be
https://www.youtube.com/watch?v=BlUQy6LxZ0Q&feature=youtu.be
https://nssc.novascotia.ca/before-you-invest/question-week-how-do-i-get-started-investing
https://www.youtube.com/watch?v=Q0b3M2mUVJQ&feature=youtu.be


Imagine your son or daughter, your spouse or 
any trusted person scrambling to find critically 
important information about you when they need 
it most. 

With that in mind, the MFSA released  
My Personal Affairs Record Keeper — a free 
print and online booklet for Manitobans to keep 
track of important personal details and financial 
information and as a complement to a thorough 
estate plan. Released for November’s Financial 
Literacy Month, the Record Keeper is a part of the 
Manitoba Securities Commission’s MoneySmart 
Manitoba financial education initiative. 

The document includes prompts and plenty of 
space to record important details, everything from 
the location of a will and contact information for 
a lawyer, to a list of financial assets or the number 
for the family vet. Over 2,300 English and French 
copies were distributed to seniors’ organizations 
and families around the province between 
November 2019 and June 2020.

As studies show many Canadians do not talk 
about money with their partners, children and 
parents, the Record Keeper can also prompt 
healthy conversation about finances and estate 
planning with parents or adult children.

SETTING THE RECORD FOR  
FINANCIAL LITERACY MONTH

Cover of MoneySmart Manitoba’s  
My Personal Affairs Record Keeper
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32Adapted from a similar document originally created by the FCNB, the Record Keeper  
was redesigned as both a printable or fillable PDF (a secure, encryptable document)  
on MoneySmartManitoba.ca or free-to-order physical copies from the MFSA.

Filling out some of the basic information can 
be done quickly, but while complex details 
and financial information may take a bit 
more time to compile, the effort could save a 
trusted person countless hours searching for 
documents and contacts down the road when 
they are needed most.  

The Record Keeper certainly helps with 
organization, but more importantly, it can  
help provide peace of mind for Manitoba’s  
older adult population.

Banner images for MoneySmart Manitoba’s  
Financial Literacy Month theme, #talkingfamilies

https://www.moneysmartmanitoba.ca/wp-content/uploads/2019/10/MoneySmart_RecordKeeper.pdf


EXPANDING AND 
REFRESHING CHECKFIRST
Helping Albertans Plan for Each Stage  
of Their Life

In a fast-moving marketplace, it is more important 
than ever that Albertans are made aware of 
potential risks and have the tools and knowledge 
to make wise investment decisions. To provide 
improved tools, resources and information, the ASC 
CheckFirst.ca website was refreshed to empower 
Albertans of every age and income level with 
valuable, unbiased investing information.  

The ASC’s goal was to build on the established site 
and enhance its relevance and usefulness as the 
go-to investing resource for Albertans. A direct 
correlation exists between financial knowledge 
and fraud prevention, which was why the site 
was expanded and refocused as an educational 
resource that empowers and builds investment 
knowledge, while weaving in information about 
investment risks and fraud. The website enables 
users to explore and discover topics such as 
understanding their investor profile, how to start 
investing, planning their financial strategy and 
researching investments and advisers. 

The modern, engaging look and user-friendly 
navigation supports Alberta investors at any  
stage in their life and investment journey, and  
helps them grow their financial knowledge.

Refreshed CheckFirst.ca website
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Newfoundland and Labrador’s Service NL continued its educational social media campaign 
for Fraud Prevention Month and for Investor Education Month with a host of social media 
awareness tweets narrated toward the education of investor fraud and investor education. 
This social media campaign strategy is aimed at Newfoundlanders and Labradorians 
who are, or who may be, potential investors. These informative tweets deal with different 
subject material on a range of topics from recognizing and avoiding investment fraud to 
investment strategies. 

This year we focused a lot of our material on the senior investor who may have investments 
or who may be interested in investing. Service NL strives to ensure that all seniors know the 
red flags of investment fraud and the steps they need to follow to have a safe and reliable 
investment strategy. As a large segment of the population of Newfoundland and Labrador 
approach middle age, Service NL recognizes the importance of investment education 
information on social media. With a majority of the population using social media via their 
computers, tablets and/or smartphones, Service NL remains committed to helping the 
consumer make informed and educated decisions in the field of investment by our  
ongoing campaign of using informed and tactful tweets.

SOCIAL MEDIA 
A KEY TO REACHING  
NORTHEASTERN CANADIANS
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A personal data leak in a major Québec financial institution prompted the AMF to quickly 
respond with a large media awareness campaign, theft of personal information content and 
conferences for seniors. As the situation was evolving, two waves of media campaigns and 
messages were required. 

The COVID-19 outbreak required a quick turnaround and resources were shifted to provide 
investors with tips to avoid emerging fraud attempts and minimize financial hardship. In a 
very tight timeframe, the AMF launched a large-scale fraud prevention television campaign 
inviting consumers and investors to be extra vigilant, a COVID hub page on managing 
personal finance in difficult times and social media messaging. 

To maintain contact with seniors and their associations, the AMF innovated by offering  
a series of live conferences. Live conferences were replaced by nine webinars offered to  
1,250 retirees, sometimes more than 150 in attendance per session.   

The Personal finance: essential tools during COVID-19 kit for seniors was also made available. 
This reference tool redirects consumers to investment, insurance, fraud prevention, budgeting 
and compensation program resources.

TURNING ON A DIME IN TURBULENT TIMES   
WITH MEDIA CAMPAIGNS

Fraud prevention television campaign
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https://lautorite.qc.ca/en/general-public/fraud-prevention/theft-of-personal-information/
https://www.youtube.com/watch?v=uzsore_Okag
https://nam05.safelinks.protection.outlook.com/?url=https%3A%2F%2Flautorite.qc.ca%2Fen%2Fgeneral-public%2Fpersonal-finances%2Fcovid-19-managing-your-personal-finances-in-times-of-crisis&data=02%7C01%7CAnnie.Tracogna%40edelman.com%7Cab1ee8cab66149c331a608d83499b319%7Cb824bfb3918e43c2bb1cdcc1ba40a82b%7C0%7C1%7C637317182266802904&sdata=OXfUDc%2Fraw5vL5MVVMn8JSswr4omk2rn9VNHMZfUmZY%3D&reserved=0
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With COVID-19 causing financial hardship for many Québec households, the  
AMF substantially increased the support it provides to various front-line organizations 
dedicated to helping consumers, including seniors.  

With this additional support, the AMF more than doubled the annual amount it is providing 
to the 37 Québec’s consumer associations (most of them called ACEF) and three seniors 
associations for 2020-2021. The additional contribution is intended to help these community 
organizations effectively respond to the growing number of requests for assistance and 
financial advice from individuals and households in Québec that are struggling to make  
ends meet.  

In the spring of 2019, the AMF announced it was providing $2 million in financial support 
over five years to the ACEFs and consumers associations that often work with vulnerable 
consumers. In light of the anticipated growth in needs related to the COVID-19 crisis, the  
AMF will pay all this financial support in four years instead of five, thereby doubling the 
amount initially planned for 2020-2021.

Journée éducation financière 2019. From left to right: François Décary, ACEF-ABE; France Latreille, Union des consommateurs; 

Marie-Claude Champoux, OPC; Louis Morisset, AMF; Rebecca Bleau, Coalition des associations de consommateurs; Laurence 

Marget, GRAPE

https://nam05.safelinks.protection.outlook.com/?url=https%3A%2F%2Flautorite.qc.ca%2Fen%2Fgeneral-public%2Fmedia-centre%2Fnews%2Ffiche-dactualites%2Famf-increases-support-to-organizations-providing-assistance-to-consumers&data=02%7C01%7CMaite.Moreau%40edelman.com%7Cd17a4b8301ba42970c5b08d83968266e%7Cb824bfb3918e43c2bb1cdcc1ba40a82b%7C0%7C1%7C637322466810090480&sdata=dStq3X%2B40ZehymEaAGUDHK%2FJkblqqHOev%2BlZ%2Bq8Zpws%3D&reserved=0


On June 15, 2020, the BCSC participated in World Elder Abuse Awareness Day, encouraging 
people to #RejectFinancialAbuse. The 2020 Elder Financial Abuse campaign included a video 
in partnership with the Office of the Seniors Advocate BC, digital advertising, blog posts and 
a social media outreach campaign. 

The video explored the impact of elder financial abuse in BC. Isobel Mackenzie from the 
Office of the Seniors Advocate and Pamela McDonald, Director of Communication and 
Education at the BCSC, provided their insights on elder financial abuse and highlighted  
how people can recognize, reject and report abuse. 

The outreach component of the campaign was designed to start organic conversations 
about elder financial abuse with organizations who have relationships with elders. These 
organizations were invited to join the BCSC in raising awareness about elder financial abuse 
with the hashtag #RejectFinancialAbuse.

June 2020 also marked the launch of the redesigned 
BCSC public website. To better align with the refreshed 
website and the BCSC brand, the InvestRight logo was 
also redesigned.

Redesigned BCSC website

Redesigned InvestRight.org logo

ENCOURAGING PEOPLE TO 
#REJECTFINANCIALABUSE
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https://www.bcsc.bc.ca/


COVID-19 and Your Money information hub

GetSmarterAboutMoney.ca

OSC in the Community event in mid-2019
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Ontarians, along with all Canadians, are 
understandably concerned as the coronavirus 
pandemic continues to impact people’s health 
and financial well-being. Market volatility has led 
to several market-wide circuit breaker events — a 
regulatory measure that temporarily halts trading  
on all Canadian marketplaces — and overall economic 
uncertainty has stressed many household finances.  

A new hub, COVID-19 and Your Money, was launched 
in March 2020 on GetSmarterAboutMoney.ca to help 
investors make informed financial decisions through 
these unprecedented times. It gives investors access 
to timely and important information on managing 
finances and investments, regulatory updates, 
financial support resources and the latest COVID-19-
related scams.  

OSC in the Community, the OSC’s investor outreach 
program, moved to online and teleconference 
formats. OSC staff provided the latest investor 
education materials related to COVID-19 and 
answered questions from concerned Ontarians about 
their investments and the capital markets. Investor 
issues and feedback were continuously collected to 
help inform the OSC’s regulatory response in addition 
to ongoing investor education and outreach efforts. 
 
The OSC’s response to COVID-19 and its impact 
continued well into 2020.

CONTINUING 
INVESTOR EDUCATION AND     
OUTREACH DURING COVID-19

https://www.getsmarteraboutmoney.ca/resources/covid-19-and-your-money/
https://www.getsmarteraboutmoney.ca/
https://www.getsmarteraboutmoney.ca/protect-your-money/investor-protection/osc-in-the-community/about-the-program/


Back to Basics campaign blogs

Back to Basics campaign videos

For Investor Education Month in October 2019, the 
NSSC went back to basics. By looking at information 
and results gathered by sources like the CSA Investor 
Index, securities regulators know many Canadians 
have less than a basic understanding of investing. 
Terms like bonds, equities and mutual funds may be 
old hat to finance majors, but they can be confusing 
to many Canadians. Most Canadians are also out of 
their league when asked why they should invest, how 
to find an adviser that’s right for them or what are 
robo-advisers.  

To help novice investors during Investor Education 
Month, the Commission developed a Back to Basics 
campaign. The campaign consisted of 13 blogs and 
13 accompanying videos on basic investing topics. 
It started out with “What is Investing?” and “Why 
Should I Invest?” to inform potential investors just 
what investing is all about and why it is important to 
their financial future. The series then included a post 
and video on what is the NSSC to educate investors 
about who we are and what we do for them. 

Next came blogs and videos explaining common 
investments an investor might come across when 
getting started in investing, such as mutual funds, 
exchange-traded funds, equities and bonds. A 
post and video on alternative investments was also 
included in case these more complicated investments 
ever came up.

GOING BACK TO BASICS  
WITH THE NOVA SCOTIA  
SECURITIES COMMISSION
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https://nssc.novascotia.ca/before-you-invest/october-investor-education-month
https://www.youtube.com/playlist?list=PLW6Dr-r59rJF9-kMyyRN3WNG6AOtL8xmy
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40Registration is always on the minds of securities 
regulators and the series makes sure anyone going 
through the Back to Basics campaign knows what 
registration is and why it’s important by including 
three posts and videos on the subject. They include 
posts and videos on what is registration, the 
categories of registration and the importance of 
checking registration. 

The series concluded with a look at advisers. This 
included regular advisers and robo-advisers. One 
post and video combo gives tips to follow and 
questions to ask when looking for a new adviser. 
Another post explains what robo-advisers are and 
some of their pros and cons for investors. 

Securities regulators promote education as one of 
the top ways investors can protect themselves and 
their money when investing. The Back to Basics 
campaign is a great starting point to create an 
educational base to start investing. Investors can 
then continue to increase their investing knowledge 
by exploring more educational resources found 
on the NSSC website, and the websites of other 
provincial and territorial securities regulators.

Video 01: Back to Basics

Video 02: Exchange-Traded Funds (ETFs)

Video 03: Back to Basics: Equities



FRAUD HAPPENS - MORE THAN YOU MAY THINK
Raising Awareness About the 
Realities of Investment Fraud

Fraud Prevention Month is typically 
the time when the ASC implements 
its largest annual investor education 
campaign. In March 2020, despite 
the emergence of COVID-19, the ASC 
conducted an Alberta-wide survey 
focused on the awareness, knowledge 
and perceptions of investment fraud. 

The ASC used this information to connect with Albertans and educate them on the importance 
of being informed about fraud, how to identify common red flags and protect their financial 
well-being.

The survey found that although 75 per cent of Albertans were confident they could protect 
themselves against investment fraud, approximately half of the survey respondents were 
unable to identify common red flags. Additionally, nearly half of Albertans did not believe 
fraud could happen to them, and over half of them did not recognize the inherent risk 
in trusting financial investment advice from friends and family without doing their own 
research. In fact, investment fraud and affinity fraud, in particular, continues to impact 
Albertans every year.  

In addition to the campaign activities, the ASC partnered with community groups, law 
enforcement and other organizations to engage with as many Albertans as possible. 
This included joining the Calgary Police Service, the RCMP and other agencies in a Fraud 
Prevention Month kickoff event. Despite the impact of COVID-19, Fraud Prevention Month 
initiatives and outreach resulted in 167 media stories and approximately 11 million impressions 
with Albertans.

Fraud Prevention Month social ad 
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The Prince Edward Island Office of the 
Superintendent of Securities, the Office of the 
Yukon Superintendent of Securities, the Office 
of the Northwest Territories Superintendent of 
Securities and the Office of the Superintendent 
of Securities in Nunavut continued to make 
important contributions to strengthen investor 
education across Canada through the CSA’s 
Investor Education Committee and its initiatives. 

A strong collaboration continues to exist 
between Canada’s provincial and territorial 
securities regulators to ensure that all Canadians 
have access to free, unbiased investor education 
tools and resources. The goal of the CSA’s 
investor education initiatives is to help Canadians 
make informed investing decisions and avoid 
investment fraud. Many provincial and territorial 
securities regulators also broadened access to 
investor education by having resources available 
online, including information on checking 
registration, different investment products and 
how to choose a registered investment adviser.

INVESTOR EDUCATION IN  
EVERY CORNER OF CANADA
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WWW.SECURITIES-ADMINISTRATORS.CA/

https://www.securities-administrators.ca/
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